
Conditional Statements Project 
 
Find an advertisement, poster, etc. which has or implies a conditional statement. (include the ad)—You 
might need to get creative.  Remember, many statements can be made into a conditional statement.   
Identify the hypothesis and conclusion of the conditional statement 
Write the converse, inverse, and contrapositive of the conditional statement.  Label each of the 
statements  
 
This will be worth 10 points:  2 for each statement, and 2 for including the source of the statement (such 
as the magazine advertisement).  Up to 5 additional extra credit points may be awarded for presentation, 
creativity, and overall quality.  
 
Due Tuesday, Oct. 20 
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